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THE COMPANY INTRODUCTION

These guidelines describe the visual and verbal elements that
represent the identity of the MR. CRAB brand. This includes the
name, logo and other elements such as color, type and graphics.

Sending a consistent and controlled message of who they are is
essential to presenting a strong, unified image of the brand.

These guidelines reflect the commitment of MR. CRAB to quality,
consitency and style.

The MR. CRAB brand, including the logo, name, colors and
identifying elements, are valuable identity assets.

Each of us is responsible for protecting the MR. CRAB brand
interests by preventing unauthorized or incorrect use of the
MR. CRAB logo, name and branding.
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THE CONCEPT

After many years of working as a the captain on the crabfishing boat ‘MR. CRAB’
in international waters, the captain choose to follow his passion, cooking! He
wants to share this passion and love for nutricious and healthy seafood with the
rest of the world. He is taking all his recepies and exprience from cooking on the
boat to the kitchen of his own restaurant ‘MR. CRAB’.

To respect the hard work of the fishermen who catch this beautifull seafood, the
captain has placed pictures and items from his long career as fisherman/captain
throughout the whole restaurant.

He often writes the people, who have visited at his restaurant, a personal thank
you note on the bill. He thinks personal approach is very important and shows
respect to his customers.

The life of a (crab)fisherman is very tough, they always have to push themselves

to the limit under extreme circumstances. Therefore they need to eat nutricious
and healthy food. The captain of MR. CRAB took this very serious when cooking
for his crew. Everyday he took some fresh fish or crab from the catch of the day.

Mixed them with the best fresh vegetables and herbs and added his passion and
love to it. Now he is sharing this kind of seafood with the rest of the world.

That’s the formula which makes MR. CRAB brand so unique.

Tlave a nice Calch!



THE PAY-OFF

The pay-off that we use in MR. CRAB to further strengthen the identity;

lave a nice Caleh!

We use this pay-off wherever possible in communication with the customer.
The pay-off is always put in the font Thirsty Script. This pay-off is also physically
present in the MR. CRAB restaurant as neonsign.

Also within the MR. CRAB branding, we frequently use the slogan:
Seafood made with love, passion and respect!

What stands for the passion and certainly also the responsible working with
products from the sea.

> NUTRICIOUS HEALTHY SEAFOOD

> WITH RESPECT FOR THE SEA

PASSION




THE COMPANY DIAGRAM

The MR. CRAB family is growing fast,
so here is an overview of current and
future affiliates:

M? CRAB

M? CRAB

RESTAURANT

W

<
HSTERD

MR. CRAB RESTAURANT
Restaurant

Nieuwezijds Voorburgwal 115
Amsterdam

020-8915958

M? CRAB

RESTAURANT

W

<
HSTERD

MR. CRAB RESTAURANT
Restaurant
Gelderlandplein
Amsterdam

020 -

MR. CRAB BISTRO
Bistro

Amstelstraat 7
Amsterdam
020-7798264

MR. CRAB TO-GO
Pre-prepared seafood
To open soon

MR. CRAB EXPRESS

To open soon

MR. CRAB UNLIMITED
All you can eat
To open soon



THE CORPORATE LOGO

The Logo is the key building block of the identity, the primary
visual element that identifies MR. CRAB. The logo is visually a
stamp or seal that stands for the good quality and the brand

MR. CRAB. All the individual elements within these stamp have a
fixed relationship that should never be changed in any way.

The Primairy Logo

The Primairy Logo Clearspace and computation
The Restaurant Logo

The Restaurant Logo Clearspace and computation
The Bistro Logo

The Bistro Logo Clearspace and computation

The To-Go Logo

The To-Go Logo Clearspace and computation
The Express Logo

The Express Logo Clearspace and computation
The Unlimited Logo

The Unlimited Clearspace and computation



THE PRIMAIRY LOGO

THE FULL LOGOTYPE

The MR. CRAB Primairy Logo comprises two elements, the Fish
graphic and logo type. The Fish graphic visualizes that it is a seafood
restaurant and not just crab. The living fish also gives a signal that
fresh products are being used. Together, these elements constitute a
strong logo for Mr. Crab.

It has a particular relationship with the MR. CRAB name.

The Logo Type has been carefully chosen for its modern and

yet refined, highly legible style, which has been further enhanced
by the use of upper case letters. The typeface is Cervo and has also
been chosen to compliment and balance perfectly with an authentic
and contemporary look.

This corporate logo is presented through the use of one colour

as well as shape and form. The corporate logo is used in the
colours White or Black. It makes it a strong and appealing timeless
combination - modern - classic.

The Colours have been selected according to international standards
as shown and are easily implemented.

MR CRAB

1) The Primairy Logo

The main logo is the dark logo used on white or colored backround. For darker backgrounds you will find an alternative

below.

1) The Fresh Fish

Consists of a powerful elements like ‘The Fresh Fish’
evoking the culture of design services and a grey
square backround.

2) The Logo Title

Carefully chosen for its modern and yet refined,
highly legible style, which has been further
enhanced by the use of upper case letters in black
of the chosen corporate color. The font that is used
hereis Cervo.

LOGO DARK VERSION

LOGO LIGHT VE

RSION

M? CRAB

A

MiC

RAB

3) The Logo Dark Version
will be used when the backround color ist light
colored.

4) The Logo Light Version

will be used when the backround color ist dark
colored.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION

The proportions, space and size of all blocks have been carefully The module of the logo is determined according to a fixed ratio in

developed and may not be altered, redrawn, decorated or altered in blocks indicated by A. The gray area indicates the minimum distance

any way. The dimensions mentioned here are for reference only. The between the logo and text or other graphic items. There must be a

dimensions mentioned here are for your reference only. space of one A surrounding the logo.

Logo colours
10 XA
Pantone White CYAAN 0%

MAGENTA 0%
GEEL 0%
ZWART 0%
ROOD 255
GROEN 255
BLAUW 255
WEB #EFFEFE

5XA

Pantone Black CYAAN
MAGENTA

GEEL
ZWART

ROOD 29
GROEN 29
BLAUW 27

WEB #1d1d1b




THE RESTAURANT LOGO

THE FULL LOGOTYPE

The MR. CRAB restaurant Logo looks like a stamp or seal that stands
for the good quality and the brand. All the individual elements within
these stamp have a fixed relationship that should never be changed
in any way.

This restaurant logo is presented through the use of colour as well
as shape and form. The restaurant logo is used in the colours White,
Pantone 847 C and Black. It makes it a strong and appealing timeless
combination - modern - classic.

The Colours have been selected according to international standards
as shown and are easily implemented.

1) Kind of food
Clearly what kind of food and kitchen itis in this
MR. CRAB affiliate.

2) The Primairy Logo

Centrally positioned is always the primary MR. CRAB
2 logo. Where the word MR. CRAB is in the extra spot

color Pantone 874 C.

M? CRAB

RESTAURANT

b*

4
HSTERD

3) Type of restaurant
In the ‘pay-off’ is what kind of restaurant it is. Is it
a Bistro, Restaurant or Bar ..

4) Location of this Mr. Crab affiliate
Here is clearly the place name where this MR. CRAB
affiliate is located.

THE MONO COLOURED LOGO
ON LIGHT BACKGROUND

THE MONO COLOURED LOGO
ON DARK BACKGROUND

LOGO ON LIGHT BACKGROUND LOGO ON DARK BACKGROUND

M? CRAB

RESTAURANT

q S
dsterod

MR CRAB

RESTAURANT

N

4
USTERD

mono_logo_black mono_logo_white

M? CRAB

RESTAURANT

J N
Ysterod

M? CRAB

RESTAURANT

J N
Ysterol

colour_logo S colour_logo S

5) The color logo contains a white background
circle that provides enough contrast on a dark
background. On a white background this circle falls

away optically.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION Logo colours

The proportions, space and size of all blocks have been carefully
developed and may not be altered, redrawn, decorated or altered in
any way. The dimensions mentioned here are for reference only. The
dimensions mentioned here are for your reference only.

The module of the logo is determined according to a fixed ratio in

blocks indicated by A. The gray area indicates the minimum distance

between the logo and text or other graphic items. There must be a Pantone White
space of one A surrounding the logo.

6 XA

Pantone Black

6 XA

RESTAURANT

b*

4
HSTERD

Pantone 874

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

0%
0%
0%
0%
255
255
255

#FFEEF

29
29
27

#1d1d1b

75

#8b6f4b




THE BISTRO LOGO

THE FULL LOGOTYPE

The MR. CRAB Bistro Logo looks like a stamp or seal that stands for
the good quality and the brand. All the individual elements within
these stamp have a fixed relationship that should never be changed
in any way.

This Bistro logo is presented through the use of colour as well as
shape and form. The restaurant logo is used in the colours White,
Pantone 847 C and Black. It makes it a strong and appealing timeless
combination - modern - classic.

The Colours have been selected according to international standards

as shown and are easily implemented.

1) Kind of food
Clearly what kind of food and kitchen itis in this
MR. CRAB affiliate.

2) The Primairy Logo

Centrally positioned is always the primary MR. CRAB
logo. Where the word MR. CRAB is in the extra spot
color Pantone 874 C.

3) Type of restaurant
In the ‘pay-off’ is what kind of restaurant it is. Is it
a Bistro, Restaurant or Bar ..

4) Location of this Mr. Crab affiliate
Here is clearly the place name where this MR. CRAB
affiliate is located.

THE MONO COLOURED LOGO THE MONO COLOURED LOGO
ON LIGHT BACKGROUND ON DARK BACKGROUND

LOGO ON LIGHT BACKGROUND

LOGO ON DARK BACKGROUND

mono_bistro_logo_black mono_bistro_logo_white

MR CRAB

colour_bistro_logo

M? CRAB

colour_bistro_logo S

5) The color logo contains a white background
circle that provides enough contrast on a dark
background. On a white background this circle falls
away optically.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION Logo colours

The proportions, space and size of all blocks have been carefully The module of the logo is determined according to a fixed ratio in
developed and may not be altered, redrawn, decorated or altered in blocks indicated by A. The gray area indicates the minimum distance
any way. The dimensions mentioned here are for reference only. The between the logo and text or other graphic items. There must be a Pantone White CYAAN 0%
dimensions mentioned here are for your reference only. space of one A surrounding the logo. ?;A:E?_ENTA g%
%
ZWART 0%
ROOD 255
GROEN 255
6 XA BLAUW 255
WEB #fFFFFf

Pantone Black CYAAN
MAGENTA
GEEL
ZWART

&S < -

ROOD 29
GROEN 29
BLAUW 27

6 XA

WEB #1d1d1b

MR CRAB
Bistho

Pantone 874

75

#8b6f4b




THE TO-GO LOGO

THE FULL LOGOTYPE

The MR. CRAB To-Go Logo looks like a stamp or seal that stands for
the good quality and the brand. All the individual elements within
these stamp have a fixed relationship that should never be changed
in any way.

This Bistro logo is presented through the use of colour as well

as shape and form. The to-go logo is used in the colours White,
Pantone 847 C and Black. It makes it a strong and appealing timeless
combination - modern - classic.

The Colours have been selected according to international standards
as shown and are easily implemented.

»
St @

M2 CRAB

1) Kind of food
Clearly what kind of food and kitchen itis in this
MR. CRAB affiliate.

2) The Primairy Logo

Centrally positioned is always the primary MR. CRAB
logo. Where the word MR. CRAB is in the extra spot
color Pantone 874 C.

3) Type of restaurant
In the ‘pay-off’ is what kind of restaurant it is. Is it
a Bistro, Restaurant or Bar ..

4) Location of this Mr. Crab affiliate
Here is clearly the place name where this MR. CRAB
affiliate is located.

THE MONO COLOURED LOGO
ON LIGHT BACKGROUND

THE MONO COLOURED LOGO
ON DARK BACKGROUND

LOGO ON LIGHT BACKGROUND

LOGO ON DARK BACKGROUND

mono_togo_logo_black

mono_togo_logo_white

g V)
HsTERDD

colour_togo_logo

M? CRAB

—To-Go—

colour_togo_logo S

5) The color logo contains a white background
circle that provides enough contrast on a dark
background. On a white background this circle falls
away optically.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION Logo colours

The proportions, space and size of all blocks have been carefully The module of the logo is determined according to a fixed ratio in
developed and may not be altered, redrawn, decorated or altered in blocks indicated by A. The gray area indicates the minimum distance
any way. The dimensions mentioned here are for reference only. The between the logo and text or other graphic items. There must be a Pantone White
dimensions mentioned here are for your reference only. space of one A surrounding the logo.
6 XA

Pantone Black

6 XA

Pantone 874

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

0%
0%
0%
0%
255
255
255

#FFEEF

29
29
27

#1d1d1b

75

#8b6f4b




THE UNLIMITED LOGO

THE FULL LOGOTYPE

The MR. CRAB Unlimited Logo looks like a stamp or seal that stands
for the good quality and the brand. All the individual elements within
these stamp have a fixed relationship that should never be changed
in any way.

This Bistro logo is presented through the use of colour as well as
shape and form. The unlimited logo is used in the colours White,
Pantone 847 C and Black. It makes it a strong and appealing timeless
combination - modern - classic.

The Colours have been selected according to international standards
as shown and are easily implemented.

1) Kind of food
Clearly what kind of food and kitchen itis in this
MR. CRAB affiliate.

2) The Primairy Logo

Centrally positioned is always the primary MR. CRAB
logo. Where the word MR. CRAB is in the extra spot
color Pantone 874 C.

3) Type of restaurant
In the ‘pay-off’ is what kind of restaurant it is. Is it
a Bistro, Restaurant or Bar ..

4) Location of this Mr. Crab affiliate
Here is clearly the place name where this MR. CRAB
affiliate is located.

THE MONO COLOURED LOGO THE MONO COLOURED LOGO
ON LIGHT BACKGROUND ON DARK BACKGROUND

LOGO ON LIGHT BACKGROUND

LOGO ON DARK BACKGROUND

mono_unlim_logo_black mono_togo_logo_white

M? CRAB
Unlimited

colour_togo_logo

colour_togo_logo S

5) The color logo contains a white background
circle that provides enough contrast on a dark
background. On a white background this circle falls
away optically.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION Logo colours

The proportions, space and size of all blocks have been carefully The module of the logo is determined according to a fixed ratio in
developed and may not be altered, redrawn, decorated or altered in blocks indicated by A. The gray area indicates the minimum distance
any way. The dimensions mentioned here are for reference only. The between the logo and text or other graphic items. There must be a Pantone White
dimensions mentioned here are for your reference only. space of one A surrounding the logo.
6 XA

Pantone Black

6 XA

Pantone 874

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

0%
0%
0%
0%
255
255
255

#FFEEF

29
29
27

#1d1d1b

75

#8b6f4b




THE EXPRESS LOGO

THE FULL LOGOTYPE .

The MR. CRAB Express Logo looks like a stamp or seal that stands
for the good quality and the brand. All the individual elements within
these stamp have a fixed relationship that should never be changed
in any way.

M? CRAB

This Bistro logo is presented through the use of colour as well as
shape and form. The express logo is used in the colours White,
Pantone 847 C and Black. It makes it a strong and appealing timeless
combination - modern - classic.

— Express —
N P )

The Colours have been selected according to international standards 4
as shown and are easily implemented.

1) Kind of food
Clearly what kind of food and kitchen itis in this
MR. CRAB affiliate.

2) The Primairy Logo

Centrally positioned is always the primary MR. CRAB
logo. Where the word MR. CRAB is in the extra spot
color Pantone 874 C.

3) Type of restaurant
In the ‘pay-off’ is what kind of restaurant it is. Is it
a Bistro, Restaurant or Bar ..

4) Location of this Mr. Crab affiliate
Here is clearly the place name where this MR. CRAB
affiliate is located.

THE MONO COLOURED LOGO
ON LIGHT BACKGROUND

THE MONO COLOURED LOGO
ON DARK BACKGROUND

LOGO ON LIGHT BACKGROUND

LOGO ON DARK BACKGROUND

‘>

MR CRAB

— Express —
4
Ysreaody

MR CRAB

MR CRAB

— Express — — Express —
V g O

4
dsTerod

mono_express_logo_black mono_express_logo_white colour_express_logo

MR CRAB

— Express —
J Y

colour_express_logo S

5) The color logo contains a white background
circle that provides enough contrast on a dark
background. On a white background this circle falls
away optically.

Available formats are:

.eps | .ai | .png | .jpg | .pdf

Attention:

Use of any stylized, animated, hand drawn or other
versions of a inofficial logo is not permitted. This
undermines the logo system and brand consistency.
Please consult with the MR. CRAB Trademark
Licensing if you have any questions or need further
help.




LOGO CLEARSPACE AND COMPUTATION Logo colours

The proportions, space and size of all blocks have been carefully
developed and may not be altered, redrawn, decorated or altered in
any way. The dimensions mentioned here are for reference only. The
dimensions mentioned here are for your reference only.

The module of the logo is determined according to a fixed ratio in

blocks indicated by A. The gray area indicates the minimum distance

between the logo and text or other graphic items. There must be a Pantone White
space of one A surrounding the logo.

6 XA

Pantone Black

-

6 XA

M? CRAB

— Express —
4

b*

Pantone 874

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

0%
0%
0%
0%
255
255
255

#FFEEF

29
29
27

#1d1d1b

75

#8b6f4b




TYPOGRAPHY

Typographic hierarchy is another form of visual hierarchy, a
sub-hierarchy per se in an overall design project. Typographic
hierarchy presents lettering so that the most important words
are displayed with the most impact so users can scan text for key
information. Typographic hierarchy creates contrast between
elements. There are a variety of ways you can create a sense of
hierarchy.

Typography and the consistent use of fonts are an important element
to create a coherent image in all communication of MR. CRAB.

Primary font
Secondary font(s)



TYPOGRAPHY

THE FONT
Typography and the consistent use of fonts are an important element  The font we use for communication is Calibri. Calibri is a sans serif
to create a coherent image in all communication of MR. CRAB. font and has a modern look and is very readable in both print and

online media. It is ideal for the current texts as well as for online texts
such as website, social media and other publications.

PRIMARY FONT

et CALIBRI LIGHT
Lucas de Groot.

Light ABCDEFGHIJKLMNOPOQRSTUV
abcdefghijkI! mmnopaqgrstu.yv

=

=3

Bold A BCDEFGHIJKLMNUOPAOQR
abcdefghijkI!l mnopgrstuyv

wn
-
c
<
£ =

012345606789

Special Characters [ § S % & / ( ) = ? o i “ 1] ¢ [
«TE°®CHTQ /g et e @Ao20Ofd, 4



TYPOGRAPHY

THE FONT

The second font we use for communication is Thirsty Script. This retro script, modern sans serif, and a shot of caffeine. The perfect
fontis only used for short text like a quote or message. Thirsty Script counterpart for the ‘neat’ Calibri. This combination also gives us the
is a contemporary script conceived as a marriage of elements from fusion of authentic and modern.

vintage signage scripts. It’s friendly with an edge...a mixture of

SECONDAIRY FONT PY PY
Thirsty Script is created by
Yellow Design Studio.

e ABCLDETGHRISHALNNOPRRET UV WK Y X
a becdefghifhklmnoepeghrstaeuvw?rzy?z

o ABCDETGHAISALMNOPLRET UV WX YL
a becdefghijhhlmnnoepaghrslaeurvw?ryz

- 04234567890

Special Characters ./ “ § $ % & / / / = ? ) ,' .o /. “ ” ¢ [ ] | [ } # 6. )
« > €L Q" /bw 2zt ‘@@ @A’ 20 fo,d¥=c¢




TYPOGRAPHY

THE FONT

The second font we use for communication is Cambria Math. This is or displayed on a low-resolution screen and has even spacing and
a variant of the Cambria fontdesigned for mathematical and scientific ~ proportions. We use it for headers suchs as in the menucards or
texts, as a replacement for Times New Roman. The font is a serif font ~ other printed media. It makes a stylefull combination with Calabri.
that is suitable for body text, that is very readable printed small

SECONDAIRY FONT

s CAMBRIA MATH
designer Jelle Bosma.

Regular ABCDEFGHI]J]KLMNOPQRSTUVWXYZ
abcdefghijklmmnopgqgrstuvwzxyz

" 01234567890

Special Characters ' “ § $ % & / ( ) = 7 ) y : l “ T[ ¢ [ ] | { }
« Yy €E® T Q" /gme " 2@ @A

+ ¢
¥ = ¢

10
1
©
—n
(o5}
Qo



THE COLOR SYSTEM

Color plays an important role in the MR. CRAB corporate identity
program. The colors on the next pages are recommendations for
various media. A palette of colors has been developed, which
comprise the “One Voice” color scheme. Consistent use of these
colors will contribute to the cohesive and harmonious look of the

MR. CRAB brand identity across all relevant media. Check with
your designer or printer when using the corporate colors that
they will be always be consistent.




THE COLOR SYSTEM

Explanation:

The MR. CRAB identity has three official colors: Red,
Black and PANTONE 874 C. These colors have become

a recognizable identifier for the brand.

Usage:

Use them as the dominant color
palette for all internal and external
visual presentations of the company.

Pantone Black CYAAN
MAGENTA

GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

THE MUTUAL COLOR RATIO

29
29
27

#1d1d1b

Pantone 874 CYAAN
MAGENTA

GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

75

#8b6f4b

Pantone White

CYAAN
MAGENTA
GEEL
ZWART

ROOD
GROEN
BLAUW

WEB

0%
0%
0%
0%

255
255
255

#EFFFFf




04‘ CORPORATE STATIONERY

Stationery is a primary means of communication and it is standard Dutch business stationery. It includes specifications
essential that every application be a consistent reflection of our for typography, color, printing method, paper stock and word
corporate identity. There is only one approved design format processing Stationery brand management guidelines do not
for all corporate and business unit stationery, although there include invoices, bills of lading, credit letters, business forms,
are slight variations in size and content for different regions checks, e-mail tags or other business processes

of the world. This section illustrates approved layouts for

Letterhead
Envelope
Businesscard



THE MR. CRAB LETTERHEAD

Explanation:

This shows the approved layouts with the primary
elements of the MR. CRAB stationery system for the
front- and backside of the letterheads.

Usage:

The letterhead will be used for all
official communication that is going out
of MR. CRAB.

PARAMETER

Dimensions
297 x 210mm
DIN A4

M? CRAB

Weight
120g/m Uncoated
white

Amsterdam, 12 december 2018

Betreft: Uitnodiging voor opening

Print
Offset
CMYK

Geachte Olga,

En hier kan je de tekst plaatsen voor de brief of het bericht wat je wilt delen. Aliquamus
voluptum acilignam fugitasit ique re aliti audit elique quatis rerem res quament

Fugiam, comnis simet laut quidit accupta temporpos anda con eos et exceate mperibusae
recea nia dolorum doluptatemo eatem remos ide cumquodi voluptur?

Liquasperro dolorpo ritiosaepre nisitatem fugitaq uaecabo. Nem imporpor as resequiatus
estempor aperio dolum, volor rempossi omnis eos natiber cipiti to quam ra dolo eiciliquodia
voluptat earcidio eum enita quatiam, ex evello blam aris erchiti soluptat voluptatur alignisque
quae id mos exces re odit deste pro earum aut aut volore etur? Ota as ent etur sam es essit est
anis et laborecaecus accupta quassit lab impe ne verum rerum invelit ut eum nonsed molore
voluptatati rehenda doluptam eiur as sequam qui delendi reped que odiate dolor alit plit apis
etur? Sed moloris dest, iur as expligendae veles volorem porpore pedicat.

Is eum, ommolecus voluptasped etur reictem qui atur, cullit lab id moluptatibus dus adit ea quas
voluptassin enestem simagnis pelenis dolessunda ventio doloreperi omnihil ipsa qui cuptat
fugitat

Uptatempor sedis si ut utet quam et et volores equossit porest qui velignit voluptae. Ita pratet
volent, eos sitliquis accumquia voloreiunt et et ut am, od magnat pori cus et et duciusae. Giatio
quia viti que et moluptamusam voluptatios doluptatus ime es acis quo quis milique si doluptio
con num facerovitas magnis doluptaquat dist ut veliqui dunt ped et aut exces ra dunt.

Met vriendelike groet,

Mr. (rab

M. Crab Seafood Grill | Neuwezics Voorburgwal 115 | 1012 8 Amsterdam
KUK 6a531571 | 1BAN NLS7 NG 0007

Restaurant Bistro

Amsterdam, 12 december 2018

Betreft: Uitnodiging voor opening

Geachte Olga,

En hier kan je de tekst plaatsen voor de brief of het bericht wat je wilt delen. Aliquamus
voluptum acilignam fugitasit lique re aliti audit elique quatis rerem res quament.

Fugiam, comnis simet laut quidit accupta temporpos anda con eos et exceate mperibusae
recea nia dolorum doluptatemo eatem remos ide cumquodi voluptur?

Liquasperro dolorpo ritiosaepre nisitatem fugitaq uaecabo. Nem imporpor as resequiatus
estempor aperio dolum, volor rempossi omnis eos natiber cipiti to quam ra dolo eiciliquodia
voluptat earcidio eum enita quatiam, ex evello blam aris erchiti soluptat voluptatur alignisque
quae id mos exces re odit deste pro earum aut aut volore etur? Ota as ent etur sam es essit est
anis et laborecaecus accupta quassit lab impe ne verum rerum invelit ut eum nonsed molore
voluptatati rehenda doluptam eiur as sequam qui delendi reped que odiate dolor alit pit apis
etur? Sed moloris dest, iur as expligendae veles volorem porpore pedicat.

Is eum, ommolecus voluptasped etur reictem qui atur, cullit lab id moluptatibus dus adit ea quas
voluptassin enestem simagnis pelenis dolessunda ventio doloreperi omninil ipsa qui cuptat
fugitat.

Uptatempor sedis si ut utet quam et et volores equossit porest qui velignit voluptae. lta pratet
volent, eos sit liquis accumquia voloreiunt et et ut am, od magnat pori cus et et duciusae. Giatio
quia viti que et moluptamusam voluptatios doluptatus ime es aciis quo quis milique si doluptio
con num facerovitas magnis doluptaquat dist ut veliqui dunt ped et aut exces ra dunt

Met vriendelijke groet,

W Grab

e Crab Bistr | s | 101708 At
i e s wmmsbnl @ @




MR. CRAB A5 ENVELOPE s

XA R
J Port Payé
MR CRAB Fousas
L]

Explanation:

This shows the approved layout with the primary
elements of the MR. CRAB stationery system for
envelopes.

Dimensions Weight
220 x 156 mm 120g/m Uncoated
DIN A5 white

Mr. Crab Seafood Grill
Print N 15
Offset
CMYK

BUSINESS CARDS PARAMETER

- Dimensions Weight Print
85x55 mm White PVC Card CMYK

Explanation:
This shows the approved layouts with the primary
elements of the MR. CRAB stationery system for

business cards. TIMO HANA Mr. Crab Seafood Grill
CEO MR. CRAB Nieuwezijds Voorburgwal 115
Usage: 1012 RH Amsterdam

The business cards will be used for all official contact T. 02089159 59

and communication of MR. CRAB. .
Mr. Crab Bistro

Amstelstraat 7
1017 DA Amsterdam

T.020 779 82 64
M. 06 11 1509 52

t.hana@mrcrab.nl www.mrcrab.nl

front back



5 IMAGES

These images are property from
MR. CRAB or royalty free stock images

Available formats are:

.jpg in a zip-file

Attention:

Use of any other images is not permitted. This
undermines the brand consistency. Please consult
with the MR. CRAB Trademark Licensing if you have
any questions or need further help.



IMAGES

Corporate Images are responsible to transfer the values of

MR. CRAB to our customers or our potential customers.

It is a composite psychological impression that continually changes
with the firm’s circumstances, media coverage, performance,
pronouncements, etc. MR. CRAB may use various corporate
advertising techniques to enhance their public image in order to
improve their desirability as a a seafood restaurant brand.

There is a difference in the use of visual material of the dishes
between the restaurant and the bistro. At the bistro, the emphasis
is on tacos, burgers, snacks and cocktails. Where the restaurant
emphasizes the more extensive rights such as; Fruit the mer, lobster,
crab, and other main dishes from the card.

EXAMPLES FOR EXAMPLES FOR

MR. CRAB MR. CRAB

RESTAURANT BISTRO

- - ——

Requirements: Requirements:

- full colour - full colour

- high contrast - high contrast

- sharp images - sharp images

- fresh dishes - fresh dishes

- authentic - authentic

- only presented food - only presented food
from the menu: Lobster, from the menu: Taco’s, Burgers,
Fruit de mer, Oysters, Crab, Seafoodsnacks and cocktails

etc.




-‘ .

MR. CRAB RESTAURANT




MR. CRAB RESTAURANT

MR. CRAB BISTRO




06 BRANDING EXAMPLES

The following pages are a number of examples of the of the MR. CRAB brand. Check with your designer or printer when
MR. CRAB identity applied on various items such as online using the corporate identity on new items so that they will be
banners and the menucard. The examples on the next pages always be consistent.

are recommendations for various outings. Consistent use of the
identity will contribute to the cohesive and harmonious look

Google banners Menucard Interior impression Branded utensils
Printed adverts Textile Exterior impression

Membershipcard Transport Facade site announcement



GOOGLE BANNERS

Explanation:

This shows the approved layout with the primary
elements of the MR. CRAB identity system for online
banners.

Both for the restaurant and the bistro there is a set of WWW. mrn:rah nl
Google banners available in the sizes: 0 @

175x206 pixels

525x206 pixels BOOK NOW
175x539 pixels

175x872 pixels Dimensions
825x206 pixels Rectangle

825x361 pixels
160x600 pixels
1045x552 pixels

/OODT\& . P X e MR CRAB BISTRO ‘Came lale our
(MR CRAB Vo s at Daily Fresh Cateh!

www.mrcrab.nl BOOK NOW

Dimensions www.mrcrab.nl

Horizontal banner

BOOK NOW

060

Dimensions
Skyscraper



PRINTED ADVERTS

Explanation:

This shows the approved layout with the primary
elements of the MR. CRAB identity system for printed
adverts.

Both for the restaurant and the bistro there is a
lay-out template.

&en avondje uit naar het
Theater, Bioscoop of Concert?

Begin dan je avond bij Mr. Crab
dagverse vangst ver
kwaliteit seafooc

Maak keuze uit seafood gerechten al d taco’s,

seafood snacks en borrelhapjes
eciaal voor jou ontwikkelde cockta

Speciaal voor de bezoekers van theater,
bioscoop of concert, bij je bestelling

een graliy cocklail

We zien je snel op
i @

ﬁWmmm,mmnmmm!

MR CRAB BISTRO MA-DO  12:00-01:00
Amstelstraat 7 VRZA  12:00 - 03:00
www.mrcrab.nl 20 12:00 - 01:00

00

051218 oass |

|| ssonsoamors veims 5 @

Theaterkrant Amsterdam
Bistro advert action/event
130x190mm

Reserveer nu en de kapitein
neemt u mee op een culinaire
reis over de wereld zeeén!

Tl ziens bif
T ‘Crab!

de erse
1 passie en liefde

van mening dat het

an the

" 2ijn restaurant, Mr.

te laten genieten v.

¥

MR CRAB SEAFOOD GRILL
Nie rburgwal 115 MA-ZO
www.mrcrab.nl

[Ep—— @

Theaterkrant Amsterdam
Restaurant advert
130x190mm

dmﬁwmmm,mmmm!

Openingstijden

12:00 - 23:00

aan de wall

rechten

00

ortbov

luceerd Mr. Crab een geheel ni
een aantal van Mr. Crab’s kenmerkende
maar ook een

seafood

eren wij je v
in Amsterdam. De
plek worden voor je avondje uit, of

de dag erna. Zi

d op het
urant, opent (de

nom

jere manier? K

;zf. made with l;we,

MR CRAB BISTRO MA-DO
Amstelstraat 7 VR-ZA
www.mrcrab.nl 0

|| om0 avers veimas 2 @

Theaterkrant Amsterdam
Bistro advert basic
130x190mm

s van Mr. Crabs

pitein) nu de allereerste
fo0d bistro in het hart van Amsterdam. Hiermee

w concept,

ntal nieuwe
afo

te cocktail,

n een fruit de mer bar tot

M. G

T

rab B go-to
or het bijkomen

bites en snacks, perfect om te delen.

al jouw go-to

MMMMWI

12:00-01:00
12:00 - 03:00

12:00

:00

00

051218 0835




MEMBERSHIPCARD

Explanation:

This shows the approved layout with the primary
elements of the MR. CRAB identity system for the

membershipcard.

Dimensions
85 x 55 mm

Print
Offset
CMYK

Weight
PVC Card

deafood made with love, pasion and vespect!

The membership card is valid at all Mr. Crab locations.

15% discount from 12pm/17pm and 10% discount on dinner at all Mr.crab locations

20% discount on your birthday and on membership cardholders party reservations.

NAME:

Mr. Crab Seafood Grill
Nieuwezijds Voorburgwal 115

1012 RH Amsterdam
T. 0208915959

back

Mr. Crab Bistro

Amstelstraat 7

1017 DA Amsterdam

T.020 779 82 64 www.mrcrab.nl

M? CRAB

MEMBERSHIPCARD




MENUCARD

Explanation:

This shows the approved layout with the primary
elements of the MR. CRAB stationery system for the
menucards.

Dimensions Weight
297 x 420 mm 120g/m Uncoated
DIN A3 white

Print
Offset
CMYK

THE MENU

SEE THE BACKSIDE FOR OUR DRINKCARD

APPETIZERS COLD

1. ORGANIC BREAD 350
2. TRADITIONAL DUTCH HERRING 600
3.SHRIMP COCKTAIL 750
. MACKEREL ARTARE 950

5. GRAVAD Lax 1000
v ssmon cured n st sugar v il

6. CHEF SURPRISE COLD PLATTER 200

APPETIZERS WARM

SOUPs
21 MR, CRAB LOBSTER sOUP 995

22, MR, CRAB SEAFO0D SOUP. 995
e Crab's oun fesh e made soup with
aferent ypesof sefood

MUSSELS served with fis

23,500 GR. THE BELGIUM WAY 200

26,500 GR. THE FRENCH WAY 200

ROM THE GRILL
Speciitie from cur il

CATCH OF THE DAY MENU
Served i fis snd saaa

37. DELUKE CATCH as000/p
 choose betwen lobster or sefond soup
 dessrtsutpris from the chef

38 MR, CRAB ROYAL CATCH 950000
~ two ki ofcolgsartes cefschaic

<l e e

+ 100 grams kg

39, COMBI CATCH FORTWO 11500
oy selection o ol esfod incucing shelfsn,

i cocktal tunaand crs 12080 e Rl later
 premium mied il + warm na obter

with lemon mayonnaise 1/2 Lokt 3,50 OYSTER SELECTION.
5. HOMEMADE :MA cooxies 050 1 “'“" 46,00 40. 6x OYSTER FINE DE CLAIRE 2 17,50
Served with chil s N 2. cmlu LOBSTER 400/500 GR 41. 6x OYSTER BLACKROCK NO 3 18,50
RAWNS FROM THE GRAL 25 44, 8x MIX OYSTER SELECTION COLD 30,00
" 29. PREMIUM MIXED GRILL. 2995
R
Send i e mae s v 46, FRUIT OE MER KING PLATTER
14. GRILLED TUNA SALAD 100 _ ' 5., three oysters p.p., homemade crabsalad and
e BURGERS FROM THE GRILL v
15. MR. CRAB SEAFOOD SALAD 2000 e e 55,00
17. WHOLE GRILLED GILT-HEAD BREAM 25,00 eocado and wasabi mayennse. boiled King Crab legs served on crushed ice.
100% Beefburger served with 2 Grilled King Prawn 'ALF LOBSTER e
19. 250 GR. FRESH SALMON STEAK 200 b - N boiled halflobster served on crushed ice

Do you have allergy o1 special needs?
et us know

SUPPLEMENT FRIES AND SALAD. +600

ol 250 grams King Cra & il bt served

ALSO VISIT OUR MR. CRAB BISTRO
AT THE AMSTELSTRAAT 7, AMSTERDAM

£ WIFI CODE
FREEWIFI MR.CRAB

front

SIDE DISHES WHITE WINE RED WING
pyT—— [ T —— WEROT - GUtLAUME AURELE
2 o sainD Yia | St e o 0 e S et s 0 s 0
53. FRIED ONION RINGS 350 Grape: Chardonnay. of ripe b flowers, plums, .
54 SUTOOD RCEWITH FRUITOE MR 400 | s 855 Sotiezagm | i o
55 HOME MADE MASHED POTATOES a0 G475 ——
s a0
- e | o e | wsrenrs s ovce-oom s
e s borie2800 | Gt oo
vt 250
58 GARLIC SAUCE 150 (GOLDFISH - JEFF CARREL
130 e, e e Rost
o cockamt sauct 150 | ket et v o ot g
61. TRUFFLE MAYONAISSE 150 - -OUVIDA
e oot Gooe g 17 poeCutma, st
62 maviorTe sauce 150 boict530. | ey o s o s oty
w G 435 o500
o173y s v, e e
SEER s
Vemanoas . 230 vomenso | G C
Ve oso o bt 600
SHANOY 8,50 ss0 “LE OCHE" VERDICCHIO DEI CASTELLI DI JESI
HEINEKEN 0.0 3,50 " lanes, drystill rosé
AMSTEL RADLER LEMON 2.0 As0 ‘and fermented in concrete tanks. It has floral and nutty tones.
AvsTEL o e et e o e s kst
Sonown 550 | spces, Grape: Verdichio Botle:27.50
DUVEL 550 bottle: 37,50
i seen o
HAARTTO HEART - REINHOLD HARRT BBELS
oo St Gemany o sy e e
DA “This astronomic. lowin
S o e ot o g e Soan-croe, iy whie il
Cocncon 350 bottle: 34,50 Just like Champagne but from Spain! Aged for more than
o coua T o At Camsere et e Spin A o e
cooa cou ot = i
e = oot Gopes wate. o
oo uce 5| e soumon” oo e e G s et
Crasatct m e Coteod e,y il e o
onas IR g o o sy |[ w08 bt 2500
ase | s o it |07
ice T Lewon B | etyas e e tosr-0
s 1550 ot 8900 | kv o erans e s s
s
MINERAL WATER wcon vusges- e e
MINERAWATER 350 if’im'ﬁffffff,’f?fﬁ,‘f’f’?"’:?:’.mmm s
SMALLSPARKUNG / KATURAL e e s .|| PR0GED ot 0B sks oA~ seacwon
w—— 400 | e e scompr s nd et i e ot o i
e ot 4350 QN:W,‘M‘W,:.W;..,:‘ i
THE KINGS SHOTS GAONER VELTUNER FEDERSHEL STEIN AV BB bortes 000
— 500 | e vt st Al s s || camPAGHE aRANO e, uANe o sanes,
T neouAseL s
e Frogil [Pt o ot oo e sy e bl
o et sorte 4900 (| 100 o e o e et
canon ‘o0 ety vt G o i ro
CanAs AL ] et bt oot 3 e, S oo
T BiAGLASEL ] o 1500 [
v VoD AviARR 120

back

ALSO VISIT OUR MR. CRAB BISTRO AT THE AMSTELSTRAAT 7, AMSTERDAM




TEXTILE

Explanation:

This shows the approved textile branding with the
primary elements of the MR. CRAB stationery system
for the employers, like a chef’s jacket and apron.

Chef’s jacket

Apron and a short apron for the service employers



TRANSPORT

Explanation:

This shows the approved covering/wrapping branding
with the primary elements of the MR. CRAB identity
system for a small delivery van.

example of the MR. CRAB covering/wrapping for a small delivery van



INTERIOR IMPRESSION

These are images of both MR. CRAB affiliates to show
how the interior determines the atmosphere within
the MR. CRAB branding. Especially the floor and the
color use, together with the materials used, form the
MR. CRAB interior.




EXTERIOR IMPRESSION

In order to maintain a unity, the basic logo is used on
the facade with the restaurant description as used in
the restaurant logo.




FACADE SITE ANNOUNCEMENT
NEW RESTAURANT

Explanation:

This shows the approved facade facing with the
primary elements of the MR. CRAB identity system to
announce a new ‘soon-to-open” MR. CRAB restaurant.

This facede facing is built up from a number of fixed
elements as shown here. These are supplemented
with MR CRAB images.

RESTAURANT /
g O
MsTERO/

OPENING SOON

www.mrcrab.nl

00O

Basic opening text

\ RESTAURANT

<
AfsTERob\b

Come and visit us at:

Mr Crab Seafood Grill
Nieuwezijds Voorburgwal 115
T.020 891 59 59

Mr Crab Bistro
Amstelstraat 7
T.020779 8264

www.mrcrab.nl

00

All restaurants

WE HOPE
TO CATCH
YOU SOON!

at=

M? CRAB

www.mrcrab.nl

006

Invitation quote

: p WE HOPE
s 4 a TO CATCH
; YOU SOON!

OFENING S00N
e
M!CRAB

[ —

(1)

Example of facade facing

OPENING SOON

P

JUST EAT
HEALTHY
FRESH
SEAFOOD.

Tt

M? CRAB

OPENING SOON

00

Basic quote

JUST EAT

HEALTHY
FRESH

SEAFOOD.

o
M!CRAB
APENING SOON

0oQ




BRANDED UTENSILS

Explanation:

This shows the approved printed utensils with the
primary elements of the MR. CRAB identity system for
various items.

Paper napkins

Paper foodwrapper

Paper take-away bags

Ceramic coffee cup and saucer



07 SUMMARY AND CONTACT

Summary
Contact



& <

M CRAB

A SHORT SUMMARY

In short, this brandguide is leading in the application of the MR. CRAB identity on various levels. If
something is not clear or you think you are missing in this brandguide, please contact MR. CRAB
via the contact details below.

CONTACT

For further information please contact:
Mr. Crab Seafood Grill

Nieuwezijds Voorburgwal 115

1012 RH Amsterdam

E: info@mrcrab.nl
P: +31(0)20 891 59 59

COMPLETE MANUAL MADE BY

AVAILABLE AS PDF BURU

brand identity



. For further questions
=== do not hesitate to contact us.




M? CRAB

lave a nice Caleh!



